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3TIE AWEHA (Advanced Accounting)
WUH- mAqT (First Paper)
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bjective :- The objective course |g to expose students to accounting Issues and practices such

nd handling accounting adjustments

Ty
1. SWEE HEUROE U iR, ol v 3w
Accounting concepts and Tradition, Capital and revenue.
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Final accounts of Ccompany and their financial statement.
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Royalty accounts, Voyage accounts and Investment accounts.
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Double account system, accounts of Banking companies.
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(Management Concepts and Organisational Behavlor)
R - AT (second paper)
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Objective :- The objective of this course is to help students understand and conceptual
framework of management of organisational behaviour.
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School of Management thought - The Scientific management school, The management
Process school, Human behaviour and Social system School, Decision theory School,
The System Theory School, school of Contingency , Function of manager.
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Managerial function - Planning - Concept, Significance, Types.
Organising - Concepts, Principles, Theories, Types of organisation Authority and
responsibility, Power delegation, Decentralization.

3. Tt 3T RgEaEor - WEE , gEead, RrgaoT - S, Ui, ader|
A9 - JEURON Ud HAged, way # Afds 3maH &1 3¢9, Agfa cadgRIcA® faRaTol
Staffing, Directing, Coordinating, Control - Nature, Process and Techniques.
Organisaticnal Behaviour - Concept and Significance, Emergence and ethical

prospective. Transactional analysis.
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Motivation - Process of motivational, Theories of motivation - Need hierarchy, Theory
of Maslow's, Herzberg's motivation- hygiene theory, X and Y theory of McGregor
,McCleland’s learned need theory, Victor Vroom's theory of expectanc,y, Adam's

equity theory of motivation.
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TH. H1A. (M.Com.)
Tl AT (Third Semestor) 2025-26
TifSaHra fAedwor (Statistical Analysls)
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Objective :- The objective of this course Is to help student learn the application of statistical
Tools and technlques for declslon making.

yTg

. HEST H FIAGT - qrufFE vd afadad GHE, GAfAE HEA & g v At

T, WA, arrER|

mﬁwﬁam-mmﬁm-mmw, TG, agereh, oM AL T
A ALY |

Collection of data - Primary and Secondary data, Methods of collection primary
data, Questionnaire, Schedule and Interview.

Univariate Analysis - Measures of Central tendency - Arithmetic mean, Median,
Mode , Geometric mean and Harmonic mean
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Partition value - Quartile, Decile and Percentile.

Measure of Dispersion - Quartile deviation, Mean deviation, Standard deviation and
its coefficient.

Skewness of measures - Karl Pearson’'s and Bowley's coefficient of skewness.
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Probability theory - Probability theorem - Addition and Multiplication, Probability
theorem, Conditional probability, Permutation and Combination in probability
theory.

Sampling - Sampling and non-sampling error, Central limit theorem, Law of large
number, Methods of sampling.
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Statistical testing - Hypothesis and Errors sample size - Large and Small sampling

test , ‘T’ test, 'F’ test, 2’ test. /éf(/
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THA. FiA. (M.Com.)
TR AT (Third Somester) 2025-26
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(Accounting for managerial declslon)
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Objective :- The objoctive of this course Is to acqualint student with the
Tools and techniques for managerial declslons
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Introduction of Accounting - Nature, Objective and Area of Management, Accounting area
of financial accounting,

accounting concepts

Cost accounting and Management Accounting, Management

Accounting and managerial decision, Management Accountant's position, role and
responsibilities
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Accounting plan and responsibility centres - Meaning and Significance of responsibility
accounting, responsibility centres, Cost Centre profit centre and Investment Centre,
Problems in Transfer pricing, Objective and determinants of responsibility centres.
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Budgeting - Definition of budget, Essential of budgeting, Types of budgets - functional,
master, fixed and flexible budget, budgetary control, zero based budgeting, performance
budgeting
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Standard costing and variance analysis - Standard costing as a control technique,
establishment of standard cost and their revision, Veiiance analysis - meaning and
importance, kinds of variance and their uses, Material Labour and Overhead Variances,
disposal of variances, relevance of variance analysis to budgeting and standard costing.
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bjective :- The objective of this course Is to facllitate understanding of the conceptual

ork of marketing and Its application In decislon making under various environmental
onstraints.
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Introduction - Concept, nature, scope and importance of marketing, Marketing concept

and its evolution, marketing mix Strategic marketing, planning- and overview.
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Market analysis and selection - Marketing environment - macro and micro components
and their impact of marketing, marketing decisions, Market segmentation and

positioning, Buyer behaviour, Consumer Vs organisational Buyers, Consumer decision
making process.
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Product decisions - Concept of a product, Classification of products, major product
decisions, Product line and Product mix, Branding Packaging and Labelling. Product life
cycle, Strategic implications, New product development and consumer adoption process.
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Pricing decisions - Factors affecting price determination, Pricing policies and strategic,
discounts and rebates.




